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SECTION 4 SCOUTING’S PROFILE 
4.2 MEDIA 

 
 

4.2.1.  PARTICIPATION OF SCOUTS IN COMMERCIAL MEDIA ADVERTISING 

 The participation of Members of Scouts Australia in selected and approved forms of media 
advertising can benefit the Association by: 
 

(a) promoting the ideals of Scouting to the public; 
(b) providing a service to the community;  
(c) allowing the public to see Scouting in action; 
(d) obtaining a small financial payment. 

 

4.2.2.  APPROVAL 

 Approval for Scouts Australia to be represented by Members in commercial media 
advertising may be given by the Chief Commissioner only after a careful examination of the 
proposed script to be used in a promotional activity. Persons negotiating such involvement 
must be assured that the image of Scouting is presented in a positive and complimentary 
manner, and that the promotion is not associated with products or services that conflict in 
any way with the Policy and Rules of Scouting or accepted community standards. 
 

4.2.3.  DELEGATION OF APPROVAL 

 The Chief Commissioner has delegated his or her approval for the participation of Scouts in 
commercial media advertising as follows: 
 

(a) for state-wide promotions and Brisbane Metropolitan Area promotion, the Chief 
Commissioner or his or her delegate; 

(b) for local District or Region promotions in country (other than Brisbane Metropolitan 
Area) the appropriate Region Commissioner or their delegate may give approval. 

 

4.2.4.  GUIDELINES 

 (a) Branch approval is required for state-wide advertising. 
(b) The image of Scouting must be upheld. 
(c) Close control of the content of the advertisement must be maintained. 
(d) Funds raised as a result of Scouts participating in advertising shall be disbursed to 

the Formation involved. 
 

4.2.5.  PUBLIC STATEMENTS 

 No Adult or Youth Member of the Branch is permitted to express their opinion or 
communicate with the media (radio, television or print) on any matters of Scout Policy or 
Principle without prior approval from the Chief Commissioner. 
 
The Chief Commissioner will be able to offer advice and assistance in dealing with the media 
and counteracting any adverse publicity regarding Scouting in the State. 
 

4.2.6.  MEDIA RELEASES 

 Media releases fall into two categories as follows: 
 

(a) Policy; 
(b) local Scouting information in the local newspaper. 

 
The Chief Commissioner or his or her delegate only can issue policy media releases. Local 
Scouting information for use in a local newspaper can be prepared by any Member of the 
Movement but must be cleared for issue by the Formation Leader (e.g. Group Leader, 
District Commissioner etc.). 
 
Advice on issuing a media release: you must first decide if it is newsworthy.  For something 
to be newsworthy it must have one or more of the following elements: 
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(a) information; 
(b) significance; 
(c) interest; 
(d) relevance; 
(e) timeliness and uniqueness; 
(f) human interest; 
(g) children and animals. 

 
Having decided that, your media statement must say: 
 

(a) WHO is involved; 
(b) WHAT is happening; 
(c) WHERE it is happening; 
(d) WHEN it is happening; 
(e) WHY. 

 
A release must tell the story in the headline and first paragraph. This is the key part of the 
media release.  If it does not contain news, the journalist will read no further. Journalists 
devote as little as one second initially to each media release they receive.  If they cannot see 
the news straight away, they will read no further. 
 
Hundreds of releases land on reporters’ and editors’ desks daily.  Irrelevant, boring or 
gratuitous releases are destined for the rubbish bin.  Long-winded releases, brutally edited 
and badly written statements, if not torn up, can be held to ridicule. Your releases, 
therefore, have to “compete” with all the others for attention so, unless the information is 
of national importance or sensational, make a special effort to make sure your material is 
newsworthy and always well written.  Place the “EMBARGOED” line on every page. The 
media will not necessarily honour your wishes in this respect. 
 
If photographs are included in the release, these must be captioned clearly on the reverse 
side identifying the people from left to right or explaining what the photograph is of.  
Preferably, use laser-printed sticky labels fixed to the back of the actual photograph in case 
the caption paper falls off.  With hundreds of pictures floating around a news office, do not 
take the chance that yours are misplaced and cannot be matched to your release. Before 
publishing, please ensure you have the permission of the participant or the participant’s 
parents (if participant is under age). Refer to QBSI 9.2.6.12 for information on the usage of 
photographs of Scout Members. 
 
Do not write on the back of the photos as this can cause an imprint to show through, unless 
you use a soft permanent marker. Photographs for newspapers should be a minimum of 5x4 
inches in size to enable layout flexibility by production staff. You will not get your photos 
returned so do not send your only copy. 
 
Media releases and statements are a useful tool, which enables you to: 
 

(a) give a response to media queries on a subject or issue in your language; 
(b) give advance notice of an event; 
(c) provide a report of a meeting or decision; 
(d) convey information about an organisation or group; 
(e) give background information; 
(f) give in-depth detail on a complex issue; 
(g) provide copies of a speech in advance; 
(h) announce major policy initiatives and decisions. 

 
There are distinct advantages in sending releases to media.  They ensure that no important 
details are omitted, and that information is accurate and gives your side of the story fully. 
 
A written statement also ensures that the information you want to get across will remain in 
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front of the journalist in black and white, reducing the chances of misquoting and facts 
recorded incorrectly. 
 
SAMPLE MEDIA RELEASE 
 
SHOCK HORROR HEADLINE: MEDIA RELEASE IMPLICATED 
 
Short, simple media releases which outline the general theme and summarise the message in 
the first paragraph are the secret to media success, the Chief Commissioner told Members of 
Scouts Australia, Queensland Branch today. 
 
She said the second paragraph is the place to support your main point which is that 
organisations will lift their profile more easily if they issue regular media releases that 
contain newsworthy items about their particular subject. 
 
“That’s because a few simple, clear messages, carefully communicated to the audience will 
establish your media profile and importance in the mind of those watching or reading the 
media,” the Chief Commissioner said in the traditional third paragraph explanation. 
 
“Recent successes in the corporate field show how effective a coordinated campaign can be 
and it is the sort of example you should save for the fourth paragraph”. 
 
‘Make sure there is some way for the media to contact you at the end,” she said. 
–Ends – 
 
For further information, please contact:  
Group Spokesman John Smith Phone (07) 1234 5678 
 

4.2.7.  ADVERTISING 

 Good advertising can be effective. 
 
Care must be taken to ensure that only the positive aspects of Scouting are stressed in 
advertisements.  Negative statements such as “Leaders Wanted - or the Group will close” are 
undesirable and damaging to Scouting. 
 
APPROVAL BY COMMISSIONER 
 
If a Group chooses to use advertising as a recruitment method, the District Commissioner 
must first be consulted, and shall give permission to the recruitment method as the text of 
the proposed advertising literature or script before the advertising proceeds.  Groups not in 
Districts should contact their Region Commissioner for approval. 
 
ADVERTISING METHODS 
 
Some advertising methods that have been effective in terms of recruiting Leaders are as 
follows: 
 

(a) leaflets placed in letterboxes; 
(b) circulars sent to parents of Joey Scouts, Cub Scouts, Scouts, Venturer Scouts and 

Rover Scouts; 
(c) posters placed in shop windows; 
(d) newspaper advertisements (especially in local free newspaper); 
(e) static displays in suburban shopping centres; 
(f) radio advertisements; 
(g) television advertising in a community activities segment; 
(h) car and window stickers; 
(i) pin badges. 

 
 


